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This brand guideline has been developed and created to guide our visual 

and communications output. This ensures quality and consistency 

across all brand touchpoints, ensuring we are coherently and proudly 

representing ourselves as a professional and ethical brand.

This document guides our usage of all visual brand elements. Any 

elements seen here are available as individual assets, available in a number 

of formats; therefore should never be redrawn or remade in any way.
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Our story is simple. We created Warrillow to help shape a world where ethical practices are the 

accepted standard in fashion, and to showcase our own unique line of handcrafted vegan millinery.

Nowadays, we provide fashion conscious shoppers all over the world with our own handcrafted 

vegan hats, fascinators, and headpieces for events, weddings and everday social soirees.

A great hat has the power to make you feel great, and we believe every hat we create 

deserves a handcrafted and tailored approach to make sure it’s absolutely right for you.

Our award-winning designs take inspiration from the things we see, hear and feel 

in the natural world and we only ever use vegan materials. Every single 

Warrillow creation is vegan, made to measure, and unique to you.

We believe an ethical life is a happy one, and nothing makes us happier than making 

and using handcrafted vegan goods. It’s good for the world and good for the soul.

Warrillow. Handcrafted vegan millinery.

OUR STORY
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OUR MISSION

To encourage the world to 
wear more vegan hats and 

share in our passion for ethical 
and handcrafted goods.
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OUR VISION

To always lead the vegan 
millinery market and shape a 
world where ethical fashion 

is always fashionable.
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Transparency: We always act in an open and honest 

fashion, and value people that do the same.

Celebrating individuality: We have a passion for the quirky and unique, 

and actively celebrate the individualities that make us all human.

Exceeding customer’s expectations: We always provide 

exceptional service and outstanding quality products. Every 

transaction and dealing with our brand should go above 

and beyond to exceed our customer’s expectations.

Focusing on the detail: Whether we’re finishing a hat or posting a new 

photo on Instagram we’re careful and considerate in our actions.

Pushing our own boundaries: We keep an eye on the latest trends, but 

our aim is to create new trends and we don’t worry too much about 

what everyone else is doing. We’re happy to carve our own path.

BRAND VALUES

These are the things we 

care about most. 



WARRILLOW BRAND GUIDELINES

8

100% Handcrafted: We love making hats with our hands. It makes each hat 
unique and better quality. Our award-winning hats, fascinators and headpieces 
are always hand sewn and given the love and attention they deserve.

100% vegan: We’re a dedicated ethical millinery that believes people should ‘Live ethically, 
look great’. We use 100% vegan materials and practices to handcraft all Warrillow hats 
because we believe an ethical life is a happy one.  We’re proud to be a 100% vegan line.

We’ll find the right hat for you: Whether you’re a seasoned hat-wearer or new to 
the world of millinery, finding the right hat for your outfit of face shape can be a 
daunting task. However, we believe there is a hat for everyone and you should
feel fabulous wearing it. We’ll work with you every step of the 
way to make sure your hat is the right one for you.

Inspired by trends in the natural world: We keep an eye on the latest trends 
in fashion but our creations are visual manifestations of the things we see, feel 
and hear in the natural world. By stepping outside the boundaries of typical
millinery, and continually experimenting with the newest vegan 
materials on the planet we push the industry forward.

Freedom to choose: As well as being 100% vegan, we’re committed to offering 
the most flexible and convenient service. We can create a custom design for you 
from scratch, select the right hat for you or even post you your hat to try
on if you want to check it fits correctly. We personally support you every step of the 
way to ensure your hat is the perfect fit for you and you feel fabulous wearing it.

KEY BRAND 
MESSAGES

These are our key messages 

and should be consistently 

communicated to our customers 

across all touchpoints. 
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Honest
Always tell it like it is and be open and transparent in communication. 

It’s a British trait and people value honest brands that tell it like it is.

Confident
As well as handcrafting beautiful hats, we’re on a mission to 

get more people dressing ethically. People will follow the 

brave. Don’t be afraid to stand up for what you believe in.

Inspiring
We inspire our customers to step out of their comfort 

zone and try something new. Our language should always 

have an inspirational and positive undertone.

Quirky
We’re a high-end brand but we’re not stuffy. We’ve got bags of 

personality and our quirky nature helps us to stand out in the world.

TONE OF VOICE 
GUIDELINES

Whether we’re speaking about 

Warrillow on the phone, 

by email or in person, our 

communications should always 

tick the following boxes…
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OUR LOGO

Our logo is the primary visual 

representation of our brand. It 

should always be used in any 

communication touch-point.

The Warrillow logo is a delicate 

hand drawn wordmark, a 

classic signature that acts 

as a sign off of quality and 

craftsmanship that Rachel 

gives each product she makes. 

The curved characters add 

playfulness to the identity 

and the use of a singular line 

throughout is a subtle reference 

to cotton stitch work, as 

each of Warrillow’s products 

are hand sewn with love.
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LOGO VERSIONS

Our logo is available with and 

without the tagline in place. 

We recommend using the 

tagline version when the logo 

is in isolation (to communicate 

what the brand is about), and 

without the tagline when used 

with other brand material — 

such as photography or online. 
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LOGO SIZING

As Warrillow logo is made 

up from a delicate line we 

have guidance on minimum 

sizes for application to ensure 

legibility at all times.

For the logo with the tagline 

we recommend no less than 

50mm wide. Without the tagline 

we recommend 38mm, and for 

sizes between 28-37mm we 

have a slightly thicker version 

of the logo to increase details. 

Never:

• Alter the proportions

• Add effects to the logo

• Change to colours 

not specified in the 

brand guidelines

MINIMUM WIDTH 50MM MINIMUM WIDTH 28MMMINIMUM WIDTH 38MM
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BRAND COLOURS

Our palette is subtle, elegant 

and feminine. Nude, blue-grey, 

grey and cream. Inspired by 

both the british countryside 

and the natural fabrics that 

Warrillow uses in their creations.

Colours must be reproduced 

exactly at all times, therefore 

we have provided Pantone and 

process CMYK for print, RGB and 

hexadecimal code for on screen.

PANTONE 489U PANTONE 2162U PANTONE 7540U PANTONE N/A

C0 M21 Y22 K0

R251 G214 B196

#fbd6c4

C37 M27 Y24 K5

R168 G171 B178

#a8abb2

C61 M47 Y41 K29

R96 G102 B109

#60666d

C1 M1 Y3 K0

R253 G252 B248

#fdfcf8
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COLOUR USAGE

The logo has been designed 

to be used in a variety of 

colour ways. The examples 

opposite show how the brand 

colours can be applied.
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TYPOGRAPHY

Our primary font is Johnston, 

a classic sans serif typeface. 

Available in a variety of 

weights for flexible usage. 

Light is our preferred weight but 

please see next page for usage.

Johnston Light Italic
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Johnston Medium Italic
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Johnston Bold Italic
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn 

Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
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FONT USAGE

For titles and statements 

we recommend using light 

capitalised, framed with a wavy 

line where possible as in the 

examples opposite (unless 

it’s overlaying photography). 

Tracking should be set to +20.

For body copy we recommend 

light at a minimum of 

10pt. For smaller sizes 

please use medium.

For subheadings we 

recommend  medium, 

capitalised. Italics can be used 

for quotations and notes.

Please use the imagery 

opposite as a visual reference 

for font heirarchy.

TO ENCOURAGE THE WORLD 
TO WEAR MORE VEGAN HATS 
AND SHARE IN OUR PASSION 

FOR ETHICAL, VEGAN AND 
HANDCRAFTED GOODS.

To encourage the world to wear more 
vegan hats and share in our passion for 
ethical, vegan and handcrafted goods.

To always lead the vegan millinery 
market and shape a world where 

ethical fashion is always fashionable.

OUR VISION

To always lead the vegan millinery 

market and shape a world where 

ethical fashion is always fashionable.

HANDCRAFTED
VEGAN

MILLINERY
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THREAD BORDER

An additional graphic device 

we use either in isolation 

or in combination with our 

typography,  we can use a 

hand drawn style line — with 

or without the logo.

The line is taken from the logo 

form and so naturally works 

very well as a visual asset, 

suggestive of cotton and sewing.
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TEXTURE

Our brand texture is an off-white 

recycled paper. We can use this 

to print onto, as well as use the 

digital file for use on screen to 

avoid designs looking too stark.
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PATTERN

As part of the identity, we 

have a hand drawn repeat 

print we can apply to various 

mediums. Inspired by the abaca 

plant, where the majority of 

Warrillow’s materials derive 

from — we have created a 

delicate illustrated design.
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PATTERN USAGE

The pattern is available in four 

colour versions as opposite. 

The artwork files are set as 

repeat grids so they can be 

tilable for various application.
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PHOTOGRAPHY:
LIFESTYLE

Photography is an essential 

focal point of our visual brand. 

Photography allows us the 

opportunity to set the tone and 

communicate the quality of our 

products and the joy they bring.

Warrillow hats make women 

feel beautiful, the photography 

should be smiley and showcase 

a mix of women, events and 

seasons. Wedding photography 

is a great benchmark as it’s 

‘behind the scenes’ and natural. 

Soft focus imagery with 

blues, creams and pinks to 

complement the brand palette.
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PHOTOGRAPHY:
THE STUDIO

As well as lifestyle imagery, it’s 

important we show the craft 

behind each product. The love 

and detail that goes into each 

hat — reinforcing the quality 

and price of each piece.

Details on fabrics, materials 

and Rachel’s hands too 

to communicate the 

hand made elements. 
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BRAND IN USE

This example demonstrates 

how all our visual assets 

work together to create a 

consistent brand identity.
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BRAND IN USE

This example demonstrates 

how all our visual assets 

work together to create a 

consistent brand identity.
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BRAND IN USE

This example demonstrates 

how all our visual assets 

work together to create a 

consistent brand identity.
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For more guidance or information on any part of the brand, please contact:

hello@clairehartley.com or NaeemAlvi@hotmail.co.uk

THANKS


